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BRIAN STANFIELD

hat is really going on in the
W world today? What are the
main trends emerging that are
shaping the future and changing the fa-
miliar structures of society? In our
everyday lives what are “indicators of
social change”—things that point to
something different happening in our
world?
You have passed a dirty yellow garbage
truck a thousand times; then, suddenly,
one day, the truck is not yellow: it's
shiny green, and painted on the side is
“Metro Waste Resources Manage-
ment.” There's an indicator of social
change. When you see it, you are star-
tled, confused, or delighted, depending
on your perspective. When you come
upon a whole bunch of these indicators
of something new happening in partic-

ular domains of society, you may be

able to name a trend. And if you do this
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IF THE WORLD HAS NOT APPROACHED ITS END, IT HAS

process on a systematic basis, using a
sound methodology, a comprehensive
screen of societal domains, and a good
sampling of the population and the
field, you have a social research
process.

Different images characterize this
social research process. Some liken it to
taking a series of soundings on society
using a methodological plumb line
(that line with a ball of lead on the end
that seamen swing when nearing land
to determine the depth of water under
the keel). There certainly needs to be
depth in the data. Others have likened
the process to the blips on a radar
screen, or pings on sonar, that indicate
the direction, size and relevance of
something out front. Others again com-
pare the trends to smoke signals sent
from the future to warn society of what
is coming.

REACHED A MAJOR WATERSHED IN HISTORY, EQUAL IN

Processing the data from such a pro-
jectis like trying to drink from a fire hy-
drant. The flow of data has to be
stepped down, sorted, named and writ-
ten up in some way SO you can see
what’s there.

The following paragraphs are sam-
ple pull-togethers of research data col-
lected on 9 x 5 inch cards over the past
nine months in answer to the question,
“What are indicators of social change or
a key trend, going on today?” This
question was sent out by e-mail,
popped onto bulletin boards and on-
line conferences, asked at dinner par-
ties, and workshopped at several
meetings of ICA Canada members.
Overathousand pieces of datawerec
lected, put on a database, written u
and distributed to participants.

This marks the infancy of a social re-
search process, initiated by the Board.of




ICA Canada. We are now expanding
the process to a wider audience for a
more comprehensive data sampling,
Here are three sample soundings taken
the initial phase.
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SAMPLE SOUNDING #1:

The Changing
World of Work

As globalization strides across national
economies like a colossus, jobs migrate
to countries where labour is most cost-
effective (cheap); and workers easily
become pawns. Companies are stream-
lining, downsizing, reengineering and
right-sizing for global competition,
which means increasing profits
through decreasing employment, all at
the employees' expense. Massive lay-
offs, downsizing, and cutbacks imply
that human resources are expendable.
We are in the era of the throwaway job
and the throwaway worker. Middle
management has been given the axe
time after time, which has resulted in a
tragic loss of needed wisdom.
Downsized firms are now beginning to
xperience the results.
Thekeyinsight here is that the “job”
or “secure position” in the firm as we
have known them is disappearing, and
giving way to the concept of employa-
bility. Work is no longer a synonym for
“job.” Work for many people consists of
a multiplicity of short-term projects, or
contract after contract with firms who
are outsourcing their work orders.
Natural smarts and the right attitude
may be more important to employabili-
ty than a postgraduate education. In ad-
dition, more and more people are taking
" their courage in their hands and starting
their own businesses.

Where jobs are plentiful, as with
programmers and software designers,
highly skilled people readily find work
wherever they want it, but they may
have to work up to 80 hours a week; in
these situations there is a high degree
of burnout. At the same time technolo-
gy is allowing more and more people to
work at home on their small business or
work projects—a return to cottage in-

stries. Work at home can be just as

tressful as work away.

Work is becoming increasingly a
stress factory: you are stressed if you
have work (if you have a job, you are ex-
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CLIMBING ONTO THE NEXT ANTHROPOLOGICAL STAGE. NO ONE ON EARTH HAS ANY OTHER WAY LEFT BUT—UPWARD.—ALEXANDR SOLZHENITSYIN

pected to over-perform) and doubly
stressed if you don't. The future of
work seems to lie in multi-skilling and
multi-tasking and people have to learn

to keep many plates spinning at once.:

"The faithful repetition of the same task
from 9 to 5 is giving way to the human
being as whirling dervish.

In their concern to extract maxi-
mum value from workers, some corpo-
rations are investing in their staff as the
new “wealth of nations” by lavishing
time, training and resources on them to
stir their creativity toward new prod-
ucts. Other companies are creating
ownership patterns for all stakeholders
in a business. And far out on the edge
some are starting to build communities
in the workplace: for example, “com-
munities of practice”—groups of peo-
ple within an organization informaily
bound to each other and learning from
each other, or, the work of Scott Peck’s
group in turning organizations into

"communities.

SANPLE SOUNDING #2:

The Tyranny of the
Financial Sector

The globalization of the economy, the
increase in free trade zones, and the in-
ternationalization of exchange mecha-
nisms seem to be key factors affecting
the distribution of wealth as global cor-
porations replace nation states. Hand
in hand with globalization goes the in-
creasing concentration of wealth and
power, manifest in large financial con-
glomerates and global corporations.
Nothing new in this. What is new is the
logarithmic increase in these multina-
tionals. Just over a decade ago, the
United Nations calculated there were
some 7,000 transnational corporations
in the world. Now there are 40,000 with
over a quarter of a million affiliates. Of
the top 100 “economies” on this plan-
et, 50 are not productive nations, but
individual transnational corporations.
Over 70 per cent of global trade in
goods and services is controlled by just
500 of these corporations. In turn, 350
of them control over half of the direct
foreign investment around the world.
The upshot is that wealth is being
distributed unevenly. The economy of
the 90s rewards capital more than
labour. As profit is increasingly priva-

THE FUTURE IS BLOWING WILDLY IN OUR FACES, SOMETIMES BRIGHTENING THE AIR, AND SOMETIMES BLINDING US.—WILLIAM IRWIN THOMPSON

tized, costs are socialized and passed on
to the taxpayer. We have a funaway
economy.

The tyranny of the financial sector
becomes more apparent every day; re-
sources in the financial sector outweigh
the production sector by 70:1. A rise in
the stock market no longer indicates a
rise in employment. While banks make
huge profits, North American con-
sumers have racked up half a trillion dol-
larsin credit-card debt. At the same time
the international banking system some-

times seems like a house of cards on the’

verge of collapse—witness the Barclays'
Bank debacle. World financial markets
are susceptible to chronic manipulation.
More money can be made from trading
in money than from investing in techno-
logical and social innovation. As trillions
of dollars hurtle round the world in
nanosececonds, the economy becomes
psychotic, more and more detached
from the real world. The global econo-
my is still in its Wild West stage.

As high interest rates increase public
debt, leveraged buyouts destroy good
companies. The preoccupation with
the bottom line and the focus on in-
vestors puts a low value on human re-
sources and labour. Hence the
throwaway job and the throwaway
worker, and the increasing economic in-
security of the middle class. In the
United States, income increases over
the last ten years have all gone to the
rich. While some companies have bene-
fited from less hierarchy, the quality fad
and team operations, increasingly the
only responsibility acknowledged by
big business is to the shareholder. The
public is looking to corporations to take
responsibility for the human resources
they so blithely lay off.

As wealth multiplies in the world of
global corporations, governments are
urged to become fiscally responsible so as
to create a positive environment for busi-
ness. Urged to balance out past deficits,
Ontario and Alberta have made massive
budget cuts to municipalities, just as the
Federal government has cut its transfer
payments to the provinces. The govern-
ment is urged to privatize public assets,
such as Ontario Hydro. University stu-
dents and parents are disturbed about
the rising cost of schools and education.
"There is a sense of a rapidly growing un-
derclass. As more and more people show
up on picket lines or on the street, fi-

—



nanciers and “symbolic analysts” live in
fortified enclaves, isolated from the conse-
quences of their actions.

SANPLE SOUNDING #3:

The Shift from Education
to Life-Long Learning

The first major change in education is
the shift from school-bound, child-
bound, time-bound education to life-
long learning. One result is that the
“three phases of life” approach—school,
work, retirement/leisure—is obsolete.
Aswe move into alearning rather than an
education mode, learning of every
kind—practical, professional, civic and
spiritual—will enhance every aspect of
living, including early childhood and
prenatal stimulation of faculties.

Work, learning and living can now all
be carried on in our homes. There is a
substantial increase in home schooling
and other alternatives for children, and
in self-development courses, Internet
cruising, writers’ groups, and indepen-
dent research by adults. The monopoly
of schools and colleges over learning is
being broken. The “shadow education”
system of business and industry already
enrols as many students and has as big a
budget as all of higher education.
Companies for some time have been tak-
ing on a university role, though with a
different context. The Bank of
Montreal’s Institute for Learning is at
one end of the scale and McDonald's
“Hamburger University” is on the other.

Learning is no longer confined to a
school for one portion of one’s life.
Partnerships between schools and busi-
ness are becoming more common and
the centuries-long dominance of the cur-
riculum by academics paid to do research
is being replaced by applied research
likely to generate more immediate prof-
it. The challenges of living in a world of
permanent future shock are becoming
the real-life curriculum. At the same
time, the isolated competitive learner is
becoming overshadowed by collabora-
tive mutual learning as in problem-solv-
ing task forces. A great gap in past
education is being corrected—that “
one ever taught us how to learn and how
we learn.” %

Note: A full printout of the 21 trends, entitled 21
Smoke Signals for the 90s is available from ICA
Canada at $10a copy.

Social Research for EFveryone

Tnstead of a market driven trends analysis of economic factors,

we need a comprehensive picrure of the Future that speaks to every person.

mounted a major research effortto dis-

cern the major trends in society and to
map out appropriate responses. The re-~
search process involved ICA staff around
the world in a massive literature review of
2000 books covering all aspects of the
workings of society, They used this data
to create a triangular model of the Social
Process-down to six levels. With this tool

In the late ’60s and early "70s, 1CA

in hand, 1000 people spent July of 1971

using the screen to develop a practical vi-
sion; obstacles, proposals and tactics for
bringing off major social change. Out of
this research process came the ToP facili-
tated planning methods and ICA’s philos-
ophy and practice of sociological change.
This research set out the mission and phi-
losophy of the organization for the next
quarter century. Now it is time for this
kind of social research again,

What continues to give formn to the data
as social research (as distinct from any.one
person’s opinions about life in general) is
the full-blooded enumeration and sys-
tematization of secial processes found in
the social process triangles—economic,
political and cultural. The categories work
like glasses or lights to illuminate differ-
ent aspects of society rather than to cate-
gorize. Each of these three main processes
is further splitup ortriangulated into com-
ponent parts:‘For the economie, it is re-
sources, production and distribution; for
the political, it 'is order; justice and wel-
fare; for the cultural it is wisdom, styleéand
symbol. These triangles and their further
sub-parts provide a framework to system-
atically organize collected data and in-
sightsinto a database.

The research project is coordinated by
a small group of ICA Canada Board, staff,
and members who meet monthly to plan
the next steps. The group is looking at
three main possibilities for expanding the
scope, reach and depth of the research
within Canadaand around the world.

1. A series of one-day social research
events across Canada, which would take a
seties of soundings on what is emerging in
Canadian society.

2. A home page on the World Wide
Web with a participatory set of questions.
Users would be invited to answer the
questions, then click on a box to see how
their answers fit into the database. In this
way, contributors not only participate in
the social research, but experience the
values and methodology that ICA stands
for.

3. Book reviews of scores of books for
key insights on trends and indicators of so-
cial change. Wide-reaching invitations
would be extended to select, screen and
send in reports on books, and the informa-
tion added to the database. In addition to
working with the triangles, reviewers will
be asked a series of common questions.

Much of the trend analysis happening
in the '90s is market-oriented. (e.g.
Popcorn-Marigold, or John Naisbitt) The
psual market-oriented approach.is to
“braille” the culture to see which way hu-
mans are trending, determine the rela-
tionship to needs and wants, and then get

your company to hop on the trend and -

bleed it for profit;

But there are other reasons for being
alert to trends. In the first place; a trend
analysis developed from wide-reaching
public participation can be invaluable for
guiding policy; it ¢an provide direction to
governments, especially for social gover-
nance. In the second place, such analysis
can help integrate business and social
prosperity, so thateconomics is viewed asa

servant of society rather than the domina-

tor. Trends analysis can also identify the
real breakthroughs needed in society.

Further, it can identify early warning signs \

of change, and the repercussions of that
change, which can guide an organization's
mission and philosophy. <
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eciding to tackle a global organi-
D zation's archives and bring order

to them is a daunting task. The
core of ICA's archives were located in the
1000 drawers of 200 file cabinets in a
basement in Chicago, Illinois, and most
of them were not in good shape. For one
thing, over 40 years, [CA had operated in
several hundred locations in dozens of
countries of the globe, using a bewilder-
ing array of methods, programs, and re-
sources. There were lecture transcripts,
there were course manuals, there were

~ planning documents, including 5000

community forum documents and sever-
al hundred community development
documents put together by local people
facilitated by ICA staff. In addition there
were songbooks, videos, films, decor,
tapes, rituals, posters, charts, drawings,
books, study papers, brochures, corre-
spondence, deeds, letters, pictures and
thousands of reports of meetings, confer-
ences, and assemblies.
The task of whittling them down was
ken on by a small taskforce of volun-
teers with the assistance of a professional
archivist who worked with the staff to de-
velop a catalog code system for organiz-

Mining the

1ICA Global Archroes

There’s gold in those files...50,000 person years of action research

on some of the world’s most urgent problems. But how can you

separate the bullion from the dross?

ing the files. For the database, the ICA
team chose Minaret, which is used by the
National Library of Congress and many
universities. The catalogue code system
isnow shared with all ICA offices in order
that records may be networked and made
globally accessible. The 200 file cabinets
of yore have now been whittled down to
144 file drawers of archives, which are lo-
cated in the Global Archives Resource
Centre in ICA Chicago.

The team working on the archives has
a very wide-ranging vision of what it is
about, viz.: .
e Initiating a retrieval and exchange of
the earth's best wisdom on how to devel-
op human potential

® Interchanging products among a wide
range of clients and associates

e Introducing exercises, rituals, and
processes that integrate spirituality with
secularity

¢ Providing services required to equip
and train those engaged in building the
whole earth society.

The Global Archives Resource Centre
is located at 4750 N. Sheridan Ave,
Chicago, Illinois, 60640. The files deal pri-
marily with the evolving wisdom, lifestyle
and spirit prowess of individuals and
groups and include materials that will en-
able humankind to live life more creative-
ly and abundantly. Anyone is welcome to
come and browse or look for specific sub-
jects or items. Decor, pictures, charts and
posters line the walls. Bookshelves con-
tain books inscribed by ICA's original
mentor/founder, Joseph Mathews.
Lodging is available in the building for
those who wish to do extended research.

Although not allowed to leave the archive
area, documents and program records are
available for a copying fee.

At present, a team is working on as-
sembling material for a CD-ROM prod-
uct which will feature over 1000 of ICA's
most illuminating documents. The CD
will sell for US$150, and will be available
towards the end of this year.

In addition to the Global Archive
Resource Centre, there are archival
records extant in 31 places round the
globe in the following countries:
Australia, Belgium, Brazil, Canada, Cote
d'Ivoire, Croatia, Egypt, Germany,
Guatemala, Hong Kong, India, Japan,
Kenya, Malaysia, Mexico, Netherlands,
Peru, Philippines, Portugal, Spain,
Taiwan, UK, USA, Venezuela, Zambia.

A Global Advisory Board is exploring
options relative to the next phase of the
work related to product development.
The archives have proved to be a gold
mine, not only of memories, but of in-
valuable wisdom, and all kinds of tools,
waiting to be transposed to fit current
needs. This latter work is now in
progress; the results are to be seen in the
increasing number of new courses, pub-
lications, booklets and methods emerg-
ing from ICA centres all over the world.

A booklet, The Global Archives of the
Institute of CGultural Affairs, is available at
ICA offices. It is an anthology of ICA's
symbols, icons, stories and methods. It
sells for $25.00

The CD mentioned above will be
available from the Global Resource
Centre, 4750 N. Sheridan Rd, Chicago,
IL, 60640, USA. Telephone: (312) 769-
6363.; fax: (312) 769-1144; e-mail:
icaarchives@igc.apc.org %



TIPS FOR FACILITATORS

WAYNE NELSON

Effective facilitation is interesting, en-
gaging and exciting, Ineffective facilita-
tion is deadening and boring. When
participants are bored, they become rest-
less and often retreat into passivity. The
content of the discussion is always the
most important thing, and ensuring high
quality content is a facilitator's first re-
sponsibility. In addition, an effective fa-
cilitator uses a variety of methods and
techniques to nurture active participa-
tion and involvement in the group and
hold boredom at bay.

Here are six tips on keeping the group
engaged.

Balance Types of Activities
Variety is the spice of life. Shift activities
to keep the overall momentum going.
Use a variety of activities to keep the
group interested and engaged—discus-
sions, presentations, workshops, indi-
vidual reflection, pair exercises, small
group work, and whole group plenary
discussions. Using a variety of tech-
niques enables people with different
learning styles and comfort levels to par-
ticipate.

Keep People Noving

You want to catalyse real creativity in
your participants' responses, so you have
to find ways to stimulate fresh attention
and imagination. Nothing is so deaden-
ing assitting in the same seat for hours on
end. New faces and new perspectives
keep people interested and enhance the
dialogue. What can be done? Time your
activities so people have natural oppor-
tunities to move. Schedule breaks where
appropriate, and do light stretching and
breathing exercises to keep the body
alertand lighten the mood.

Then, if you can use more than one
room or your space is large enough, hold
different activitiesin separate spaces to
get people moving around and mixing
with others. When participants work
with as many people as possible, creative
thinking is encouraged.

Use Humour
Laughter is good for the soul, and, appar-
ently, it keeps us healthy. Participation

can be a pleasurable experience. Groups
that can laugh at themselves have a
healthy perspective. While you can use
prepared jokes and one-liners sparingly,
the best humour wells up in the facilita-
tor and the group out of the process it-
self. The intentional use of humour has
been known to backfire, so make sure
you know the group and the topic well
enough to use humour appropriately.
Cynical, belittling and misplaced hu-
mour is clearly out of place.Be sensitive
to the mood—sometimes humour is
needed and other times a more serious
tone honours an intense discussion.

Be as Visual as Possible

People can hold visual images much
more easily than they can the details of a
complex discussion. Such images access
different parts of the brain and keep the
mind active. Whenever possible, use
graphs, pictures, charts and diagrams. A
clear display of results helps people inte-
grate new ideas and decisions and take
action. Use graphics to display the agen-
da, the schedule, the process, ground
rules and values throughout the session.
If your handwriting is not easily read-
able, ask someone else to do the writing.

Celebrate the Group’'s Work -
We thrive on acknowledgment and affir-
mation. Affirming people’s contribution
is a sure way to encourage involvement.
Use every opportunity possible to affirm
positive participation. Receive and ac-
knowledge individual ideas are as they
are given. When a small group makes a
report, it is quite appropriate to encour-
age applause. Find appropriate ways for
groups to celebrate achievements. At the
end of a session, enable the group to re-
flect on its progress and celebrate its
work.

NMake Each Event Special

People tend to invest their time and en-
ergy in situations that they believe are
worthwhile. Try to make each event
worthy of their effort. Inauthenticity is
transparent, so create drama and excite-
ment with honesty. Trying to whoop up
a contradictions analysis (which can be

Creating Eventfulness,

quite painful) may not go over very well.
But, in general, much life can come out
of an event, when much life is putinto it.
Build anticipation for an event from the
first invitation. Special snacks or meals
are ways of caring for people. Some
groups use prizes and games very effec-
tively when they contribute to a desired
mood. Words of encouragement from
symbolic leaders can be helpful, espe-
cially one who is genuinely concerned or
involved.

Some facilitators who have a charismatic
or dramatic bent have no trouble in cre-
ating eventfulness. But for those of us
who distrust charisma or who are not
good at drama, these six tactics offer
more structural ways to helpa group stay
involved and engaged throughout the fa-

cilitated process.%*




Get the breakthrough you need in your

volunteers and other stakeholders.
* Tap into the solid bedrock of motivation of each individual.

* Help them express their hopes and dreams and release their creativity.

Creativity, commitment, action

planning and decision mal;ing.

ICA’s Technology of Participation Top™ will move you to a high-performance level of participation from your staff, board,

* Renew their sense of purpose and deepen their commitment to the task. ICABUILDING BLOCKS
¢ Involve them in positive action that gets results. OF PARTICIPATI O'N
WithICA Canada you can gethighlevels  Ourapproach to facilitating participation Strategic Planning
of participation without chaos and anat- will save you time and money, because we Action Planning
chy, and without unfocused energy and are able to draw upon the collective power
wiei T ' Team Action
debilitating conflict. Instead, you evoke: of the group.
+ authentic dialogue ’ For complete details of our ‘ Problem Solving
R CONSULTING SERVICES P
e creative ideas or our TRAINING PROGRAMS Community Economic Development
* genuine consensus call (416) 691-2316. Organizational Transformation
. . ICA Canada
. sohq commitment 579 Kingston Road Public Consultation
» effective action. Toronto, ON M4E 1R3

FACILITATION SKILLS can be learned.

Practical, hands-on, affordable
traiming is available.

ICA Canada offers regularly scheduled, public training programs across
Canada. We also tailor in-house programs to train your staff, your leaders,
and your trainers. Our objective is a quality product to help you facilitate a
culture of participation within your organization.

Regularly scheduled courses include:
Group Facilitation
Facilitated Planning
Team Leadership
Foundations of Facilitation
Working with Social Change
The Power of Image Change
Art & Science of Participation
Community Development Intensive

ICA Associate Facilitator Program
Books, tapes, telephone support and mentoring are also avdilable.

. For ICA’s catalogue of courses, ask for our 1996-97 Fagilitation Skills
Training Catalogue, or browse our internet home page.

ICA CANADA, 579 Kingston Road, Toronto, ON M4E 1R3
Tel.: (416) 691-2316. Internet Home Page: www.web.net/~icacan

Facithitating
tarticipation

IN
SCHOOLS

SCHOOL COUNCILS

BOARDS

A consulting service of ICA Canada.

For brochures or information
call Jo Nelson at (416)691-2316.
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For ICA members

1996 Annual Facilitators’ Conference

The second annual ICA Facilitators’
Conference on October 26-27 will be a
great opportunity for members to get to
know ICA better, to brush up on their facil-
itation skills, to share experiences and
learnings and to engage in meaningful in-
terchange with their colleagues.

A list-server network was launched dur-
ing the 1995 conference. We asked on-line
participants about topics for this year's
event. From answers received, four main
areas of interest are emerging:

The impact of ToP™

We want to discover how best to document
the impact that the Technology of
Participation is having on communities, or-
ganizations and society.

Approaches and applications that worlk
This includes sharing methods and case
studies on specific applications and practi-
cal solutions to facilitation problems.

Professional development and ongbing
support for ToP facilitators

This includes marketing, positioning,
presenting facilitation and ToP methods
and telling the story, as well as profession-
al development, facilitator competencies
and ongoing support and dialogue among
facilitators

The spirit or soul of the facilitator

This covers the complex of values underly-
ing the methods, the interior preparation
needed to facilitate a group, ways to elicit
the deep wisdom of a group, stylistic quali-
ties and guidelines, and how to /ear be-
yond the obvious.

The planning for the conference is not
set in stone. We need your input on the
intent and structure of the 96 conference.
Please call, write or e-mail. <

Quantifying the Technology of Participation ToP™

How much more effective is it to use the
Technology of Participation ToP™ than
top-down, hierarchical decision making?
"This is an important question for people
who are trying to decide about an invest-
ment of time and money learning partici-
patory methods. The only ones who can
really give an answer to the question are
ICA methods practitioners.

How long did it take you to develop a
major program? How long does it take you
now when you use ToP™? ’

How many hours per week did you
spend leading meetings that were unpro-
ductive? How many hours do you spend
now?

What percentage of your time did you
devote to “putting out staff brush fires?”

Electronic Discussion Group

What percentage do you devote now, since
you’ve started getting staff insights up
front?

What projects have you launched that
you directly attribute to your use of ICA
methods?

Quantifying quality is difficult at best.
Quantifying gains in human potential is
an enormous challenge. But those of us
who have already realized exponential
gains must jump hoops to attract top-
down fencesitters away from their old
habits. Society needs it and their employ-
ees deserve it.

Whenever you have a breakthrough or
an insight in how to document or
quantify ToP™ or other ICA methods, drop
aline to ICA, by mail, e-mail or phone. %

An electronic mail discussion group has
been operating for several months for ex-
change of news, ideas, and information.
Members of ICA Canada can join by con-
tacting Niky Melichar at McMaster
University, who will forward the proce-
dures for registration and participation.
Contact Niky by:
E-mail: melich@fhs.mcmaster.ca

Social Research Project

Tel.: (905)525-9140

Fax: (905)528-8539

Mailing Address:

Niky Melichar

Building Management

Faculty of Health Science

1200 Main St. West, CSD Room 3N8
McMaster University

Hamilton, ON Canada L8N 3Z5

The Social Research Project (see page 3 for
details) is guided by an open group of staff

and members. Call for autumn meetings
dates if you would like to join. <
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